
Year in Review
Thomas Hill



Ready for Launch
(anybody see my keys … ?)



Refreshed for next generation of 
travel demand modeling and 
forecasting

Reorganized around core principles

Relevancy & Timeliness

Accessibility & Communication

Consistency & Efficiency

Renamed to TFF to foster a 
collaborative, incremental, and 
iterative process

Next Generation of TDM & Forecasting
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Mission Overview

Transportation 

Forecasting 

Forum

Technical 
Support

Tools

Guidance & 

Training



fdot.gov/forecasting
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Communicating The Value of Modeling
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Value Principles
Travel Demand Modeling

ESTABLISHED DATA

Reliable data from 
reputable sources

PROVEN PROCESS

Standard forecasting 
and data analyses 

methodologies

RELIABLE RESULTS

Insights that 
support 

transportation 
decision-making
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How Does a Model Work?

Where & How 
will people 
travel in the 

FUTURE?

ESTABLISHED
DATA

Land use

Transportation 
network

Travel behavior

QUESTION INPUTS PROCESS OUTPUTS

PROVEN
PROCESS

Model selection

Verify and adjust

Run alternate scenarios

Analyze results

RELIABLE 
RESULTS

Future estimated 
travel behavior
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TDM Manual 

Overview of Travel Demand Models

Development
Technical

SpecificationsApplication
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