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Survey Design and Response Rate 

• Total of eight questions 
• Two closed-ended 

(ranking) 

• Two open-ended 

• Four agency related 

• Of the 14 total committee 
members, eight members 
completed the survey 
• Approximately 60% 

response rate 



Freight/Goods Movement Topics of Interest 
(lowest score indicates highest rank) 

2.75 

2.88 

3.13 

3.75 

4.00 

4.50 

0.00 0.50 1.00 1.50 2.00 2.50 3.00 3.50 4.00 4.50 5.00 

Performance measures 

Freight policies and legal issues 

Freight success stories and lessons learned 

Data collection and modeling 

Public/private collaborations 

Systems operations and maintenance 



Vision and Mission Objectives 
(lowest score indicates highest rank) 
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Participate in the development and prioritization of 
statewide freight projects 

Build on and leverage relationships between MPOs and 
other freight groups 

Serve as point of contact for agencies to vet ideas to 
promote freight initiatives 

Provide materials and media to help raise awareness and 
educate Board members 

Provide a forum to share success stories and lessons 
learned from freight initiatives 

Provide information to facilitate compliance with Federal 
law and regulations 



Open-ended Questions Results 

• Please tell us any additional thoughts or ideas that you have to help 
the committee meet its directives. 
• Prepare a 1-2 page overview (map and narrative) of current freight 

movements throughout Florida (macro scale) to understand and 
communicate existing conditions to elected officials. 

• Outreach regarding regional initiatives, and an open dialogue between 
regions regarding freight priorities and progression. 

• Provide links between MPOs, FDOT and USDOT. 

 



Open-ended Questions Results (cont’d) 

• Please tell us any thoughts or ideas that you have on how the 
committee can help meet your agency’s needs. 
• “Identify key players to attract freight growth and change existing trends. 

Identify key stakeholders and obstacles to improving freight path efficiencies 
in order to package the entire shipment cost and time most effectively in 
marketing materials and sales pitches to key players.” 

• Serve as a link to FDOT freight efforts, both Statewide and District 

• Need to spell out the various needs in each region and work on a plan to 
achieve common goals. 
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