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Florida - the most attractive place to

do business
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Florida - where people want to
invest more.time .and:-more money
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Florida is Open for Business!

m Florida is open for business! We are working hard to
ensure a landscape that offers opportunity for
m Floridians and business to prosper. Let’s get to work!
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STATEMENT FROM FLORIDA
DEPARTMENT OF ECONOMIC
OPPORTUNITY EXECUTIVE
DIRECTOR DOUG DARLING
Meet the Executive Divector REGARDING GOVERNOR SCOTT’S
ECONOMIC GROWTH AGENDA
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Bradford County
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Florida’s most visible landscape

186,000 acres
1/2% of entire state
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I\/Iake beauty everyone ’s busmess

i
i Every landscape project implemented successfully
s ldentify and program highest priority landscapes.
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— Where able to help attract and grow business
2 — Re-design o

— Accept responsmlhty for mal enance N
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111 Under the lee. Oaks of a Florida Highwaf.“



Biscayne Blvd. and Bayiront Park, Miami, Fla. 431
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Palm Beach 2008
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Miami 2011
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* Plan, design, construct an&ﬁmmtam roadways to

— accommodate bold p;%formmg landscapes-that’

enhance prlvate enterpnse and public health and
safety '
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— mimic natural processes that manage stormwater,

filter air, abate noise, shade pedestrians, conserve
energy, provide habltat and be beautiful.

— grow in value... payi

ng meaningful environmental and
economic d|V|dends&eded by current or future
recessions. e —
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Roadways de5|gned to accommodate bo1d
performlng landscapes s :




