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ANNUAL SUMMARY REPORT

This summary report is an outline of the “Put it Down" Distracted Driving Awareness Campaign that
was implemented for the Florida Department of Transportation (FDOT) District Six throughout the
months of July to December 2018. This public outreach effort was led by the District Six Community
Traffic Safety Program Coordinator as part of the FDOT Traffic Operations division. In line with FDOT's
mission, which states that the Department is committed to “providing a safe transportation system
that ensures the mobility of people and goods and preserves the quality of our environment and
communities,” the campaign was designed to create awareness of the dangers of distracted driving
in order to keep the roadways safer.

1.0 CAMPAIGN DESCRIPTION

The mission of the National Highway Traffic Safety Administration (NHTSA) is to save lives, prevent
injuries, and reduce economic costs due to roadway fraffic crashes. NHTSA, through the United States
Department of Transportation (USDOT), has developed a safety campaign regarding driver
distraction, a significant problem that is growing rapidly as the use of handheld communication
devices and other technologies continue to advance and become interwoven in the day-to-day
lives of drivers. The long-term priority of the campaign is to eliminate crashes that are attributable to
distracted driving. In order to communicate this priority effectively, FDOT has developed a number
of programs and projects, including the "Put it Down” campaign which focuses on helping drivers:

» To understand the problem of distracted driving

e Torecognize the risks and consequences associated with distracted driving

+ To implement specific steps to help eliminate distracted driving within their families, schools,
businesses or organizations

* To keep themselves, other drivers, passengers and pedestrians safe on our roadways

e To understand the distracted driving law in Florida

The key strategy of this year's campaign was to increase the amount of partners and build
partnerships within the community that would maximize their communications resources and help
spread the safety message. Because the risks associated with distracted driving are applicable to all
drivers, this year's campaign not only targeted younger drivers between the ages of 16 and 24, but
all drivers in Miami-Dade and Monroe counties. As a result, the team sought out partnerships with
local municipalities, organizations and academic institutions in order to reach the target audience
effectively through outreach events and the distribution of multilingual collateral materials including
a campaign poster, interactive email blasts, web/TV banners and social media messaging.

1.1 CAMPAIGN LIMITS

Each FDOT District was tasked with implementing a public outreach campaign and each campaign
varied in scope, based on available resources and personnel. This campaign’s limits were within the
boundaries of FDOT District Six, which includes both Miami-Dade and Monroe counties. The branded
elements implemented as part of the District Six campaign were developed exclusively by the
District's team of FDOT personnel and consultants.

1.2 CAMPAIGN TEAM

The team was led by the District Six Community Traffic Safety Program Coordinator, Carlos Sarmiento,
and District Six Communications Manager, Tish Burgher. The consulting firm that facilitated the 2018
campaign was Media Relations Group, LLC. Additionally, consulting firms The Corradino Group and
Graph Code, were used as resources for event staffing and the partner resources website.
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The first meeting of the 2018 team was held in June 2018. Subsequent meetings were held as needed
to review materials, arrange for production of collaterals or coordinate participation in upcoming
oufreach events.

2.0 CAMPAIGN GOALS

The campaign's main goal was to increase awareness regarding the dangers of distracted driving.
The team was given the following scope of work to achieve these goals:

e Further develop “Put it Down” logo/brand and messaging and produce all relevant
collateral materials

Partnership development and regular team progress meetings with FDOT CTST Coordinator
Coordinate outreach events with established partners

Coordinate Partner Kick-off Meetings to launch the campaign

Focus on graphically appealing messages and further develop social networking strategies
Work with campaign partners to disseminate campaign messaging via existing
communications resources

The statewide campaign required the implementation of a safety pledge - a documented
commitment to driver safety that was distributed at outreach events throughout Florida. Copies of
these forms would be kept by the driver, and serve as a tangible reminder of the dangers of
distracted driving. Through the leadership of the campaign partners, the commitment to the no-
texting pledge was successful in gaining support of the campaign and its overall goals.

CAMPAIGN PLEDGE FORM

Take the no-texting pledge

No text message, email, website or video is worth the risk
of endangering my life or the lives of others on the road. |
pledge to never text and drive and will take action to educate
others about the dangers of texting while driving.

SIGNED: DATE:

Texting and driving is RurlD
ILLEGAL in Florida
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2.1 GOAL COMPARISON -2011-2018

2011

PARTNERS 7

2012
13

2013
40

2014
98

2015

2016

2017

OUTREACH 14 22 40 73 72 64 53 78
EVENTS
CAMPAIGN 3.1 6.0 40.3 38.6 61.5 114.5 76.2 153.8
[\dd=553le) 4| million | million | million million million million million | million*

Using data from partner surveys, an estimated 153,883,224 impressions were made during the 2018
campaign.

*Number of impressions reported by partners as of January 15, 2019; does not include every instance of people
who viewed the campaign posters, articles and some news stories.

3.0 PARTNERSHIP DEVELOPMENT

The team focused on developing partners that would help to effectively spread the safety message,
and provide materials and resources that would assist in this endeavor.

The following methods of confributing fo the campaign were suggested to potential partners:

e Promoting the campaign message within their organizations

e Using internal and external communication methods to disseminate “Put It Down”
messaging, achievements and success stories, and provide information about how others
can get involved

¢ Teaming with local law enforcement and community members to support their efforts to
improve safe driving patterns in the community

e Working with local media outlets to reach as many people as possible

Participating in or sponsoring one or more of the local outreach events

Providing educational and promotional items to distribute at local outreach events

3.1 STRATEGY AND APPROACH

A preliminary list of potential partners (including agencies that were involved in previous District Six
safety campaigns) was identified by the team. The team was tasked with making preliminary contact
with each potential partner and gauging their interest in joining the campaign. Based on their level
of inferest, follow-up meetings with key personnel were scheduled in order to discuss the details of
the campaign and determine what resources were available.

Anintroductory package for campaign partners was developed for these meetings, along with other
collateral materials that highlighted the campaign’s look and messaging. As new and existing
partners confirmed their participation, their respective logos were added to the campaign materials
in order to highlight their commitment to the campaign and to public safety.

Contributions from partners were limited to existing budgets and resources; however, all opportunities
for increasing outreach and dissemination of collaterals were researched and, if feasible, were
implemented as part of the campaign.
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The partners’ logos were included in many of the collateral materials, including the campaign
posters, email blasts and website. Representatives from each partner agency/organization were
invited to participate in a Partner Kick-off Meeting where the campaign was officially launched, and
the collateral materials were unveiled. The Partner Kick-off Meetings were held on August 9, 2018, in
Miami-Dade County at the FDOT District Six Auditorium, and on August 13, 2018, for Monroe County
at the FDOT Marathon Operations Center. Below is a list of the official partners that joined the 2018
Distracted Driving Awareness Campaign.

AAA/Auto Club Group Traffic Safety
AA Auto Traffic School & Class "E"
Testing Center*

Alexander Traffic School*

Anthony Phoenix Branca Foundation
AT&T

Aventura Hospital and Medical
Center*

City of Aventura

City of Aventura Police Department
City of Coral Gables

City of Coral Gables Police
Department

City of Doral*

City of Doral Police Department
City of Hialeah Gardens Police
Department*

City of Hialeah Police Department
City of Homestead

City of Homestead Police Department
City of Islamorada, Village of Islands
City of Islamorada Fire Rescue*

City of Key Colony Beach

City of Key Colony Beach Police
Department

City of Key West

City of Key West Fire Department
City of Key West Police Department
City of Layton

City of Marathon

City of Marathon Fire Rescue*

City of Miami

City of Miami Beach

City of Miami Beach Police
Department

City of Miami Fire Rescue*

City of Miami Gardens*

City of Miami Gardens Police
Department

City of Miami Police Department*
City of Miami Springs

City of Miami Springs Police
Department*

City of North Miami

City of North Miami Beach*

City of North Miami Police Department
City of Opa-locka Police Department
City of South Miami

City of South Miami Police

City of Sunny Isles Beach Police
Department*

City of Sweetwater

City of Sweetwater Police Department
City of West Miami

City of West Miami Police Department
Community Traffic Safety Team

Dori Saves Lives/The Dori Slosberg
Foundation

FDOT Cenftral Office

FDOT District Six

FDOT District Six Law Enforcement
Licison*

FDOT Sunguide TMC

Ferrovial Services *

Florida Department of Health -
Monroe

Florida Department of Health - Miami-
Dade

Florida Department of Highway Safety
and Motor Vehicles (FLHSMV)

Florida Drawbridges Inc/FDI Services
Florida Highway Patrol (FHP)

Florida International University

Florida International University Police
Department*

Florida Keys Scenic Corridor Alliance
Florida Memorial University

Florida Teen Safe Driving Coalition
Florida's Turnpike Enterprise

Ford Motor Company Fund &
Community Services/Ford Driving Skills
for Life
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Governors Highway Safety Association
(GHSA)

Hope for Miami*

Islamorada Chamber of Commerce
IVC/Ole Communications

Jackson Health System

Just An Accident Stop Hit and Runs*
Kendall Christian School*

Kendall Regional Medical Center*
Key Largo Chamber of Commerce
KIDZ Neuroscience Center at the
Miami Project to Cure Paralysis (Walk
Safe/Bike Safe) - UM*

Lexus of West Kendall

Lime Bike*

MADD - Mother's Against Drunk Driving
Mercy Hospital

Miami Dade College

Miami International Airport/Miami-
Dade Aviation Department

Miami Kids Magazine

Miami Shores Village

Miami Shores Village Police
Department

Miami-Dade County

Miami-Dade County (Transit)
Miami-Dade County Public Schools
Miami-Dade Expressway Authority
Miami-Dade County Police
Department

Miami-Dade Transportation Planning
Organization (TPO)

Monroe County

Monroe County Sheriff's Office
National Organizations for Youth
Safety (NOYS)

Nicklaus Children’s Hospitall

North Bay Village

North Bay Village Police Department
Pinecrest Bakery*

PortMiami

PortMiami Tunnel

Publix Supermarkets

RED - Responsible & Educated Drivers
SADD - Students Against Destructive
Decisions

South Florida Commuter Services
(SFCS)

St. Thomas University*

The Florida Villager*

R
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The No Fault Group*

Town of Bay Harbor Islands

Town of Bay Harbor Islands Police
Department

Town of Cutler Bay

Town of Cutler Bay Police Department
Town of Golden Beach

Town of Golden Beach Police
Department

Town of Medley

Town of Medley Police Department
Town of Miami Lakes*

Town of Surfside*

Town of Surfside Police Department
UBER*

University of Miami

University of Miami Police Department
Village of Bal Harbour

Village of Bal Harbour Police
Department

Village of Biscayne Park Police
Department*

Village of El Portall

Village of Key Biscayne Police
Department

Village of Palmetto Bay

Village of Palmetto Bay Police*
Village of Pinecrest

Village of Pinecrest Police

West Kendall Toyota

*New partner
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3.3 PARTNERSHIP CONTRIBUTIONS

Following is an overview of each partner’s contributions and involvement throughout the campaign.

e AA Avuto Traffic School & Class "E" Testing Center
o Facebook was used to display the posters and campaign messaging to its 316
followers.
o Thirty tip cards were distributed.
e City of Aventura Police Department
o Posters were displayed in 20 condominium lobbies, and community display areas,
the police roll call room and police station community room lobby, reaching
approximately 29,700 individuals.
o The Department distributed 350 tip cards and attended several events throughout
the campaign to distribute information.
e City of Coral Gables
o The Coral Gables E-News has approximately 8,050 contacts and was distributed
every other week throughout the campaign with information
o Campaign messaging was distributed via social media to the City’s 14,000
Facebook and 3,000 Twitter followers on five occasions.
e City of Key West / Police Department
o Four campaign posters were displayed.
o Campaign messaging was distributed via social media to the department’s 28,685
Facebook and 6,415 Twitter followers.
e City of Layton
o Campaign eblasts were distributed by the city reaching 175 recipients.
o Three posters were displayed (lobby, community board and Chambers) throughout
the campaign.
e City of Miami
o The City posted eight campaign posts to its 135,000 Twitter, 18,000 Facebook and
15,700 Instagram followers.
o The campaign PSA was played on Miami TV as well as in the lobby reaching 1,000
daily visitors.
¢ City of Miami Police Department
o Four campaign posters were displayed during the campaign.
o Social media messaging was utilized to reach the Department’s 105,000 Facebook,
30,000 Twitter and 33,000 Instagram followers.
e City of Miami Fire Rescue
o Campaign eblasts were distributed to 750 members of the Fire Department.
o Twenty posters were displayed (all City fire stations, training center and
administrative buildings) reaching approximately 1,400 views.
o Additionally, 150 tip cards were distributed.
¢ City of Miami Beach
o The City retweeted and shared campaign posts by the FDOT District Six Facebook
and Twitter accounts throughout the campaign.
e City of Miami Gardens
o Campaign information was distributed to the City’s 25,145 recipients on six
occasions.
o Additionally, the City posted 20-25 times on its Twitter and Facebook accounts.
e City of Miami Gardens Police Department
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o Campaign messaging was posted regularly on Facebook (2,928 followers),

Instagram (1,964 followers) and Twitter (4,418 followers).
City of Miami Springs

o Two campaign posters were displayed in City Hall and Community Policing, as well
as 150 fip cards.

o Social media messaging was used fo reach the city’s Facebook, Instagram, YouTube
and Twitter followers.

o TV monitorimages and the campaign PSA were displayed as well.

City of North Miami Police Department

o Campaign eblasts were distributed to 500 individuals.

o Additionally, 10 posters were displayed, and 200 tip cards were distributed.

o Campaign messaging was also distributed via social media, Chanel 77 and various
outreach events.

FDOT District Six Community Traffic Safety Program/Teams (CTST)

o Carlos Sarmiento, disseminated four campaign email blasts to 376 CTST feam
members.

o Participating CTST teams/members received additional campaign posters,
educational and promotional items for internal and external outreach.

o CIST held several enforcement details and distributed thousands of campaign items
to citizens.

FDOT District Six Law Enforcement Liaison (LEL)

o District Six LEL eblasts fo more than 142 law enforcement officers.

o Posters were distributed to approximately 30 law enforcement personnel during
meetings in September.

o Approximately 200 tip cards were distributed.

FDOT District Six

o Campaign eblasts were distributed to 622 FDOT employees.

o Fifty campaign posters were displayed in the Public Information Office, and 500 tip
cards were distributed.

o Social media was utilized to reach 583 Facebook and 4,171 Twitter followers.

o The campaign web banner and website reached 11,585 pageviews during the
campaign.

FDOT SunGuide TMC-District Six
o Dynamic Messaging System (DMS) signs displayed campaign messaging throughout
the campaign target area during the campaign reaching millions of drivers.
Florida Department of Health (Miami-Dade County)
o The email blasts were distributed to 798 individuals.
Florida Department of Health (Monroe County)

o The email blasts were distributed to 86 DOH-Monroe and Monroe County
government employees throughout the Florida Keys.

o Five posters were displayed at the Gato Building in Key West, DJJ Building in Stock
Island, Ruth Ivins Center in Marathon, Roth Building in Tavernier, and Murray Nelson
Center in Key Largo reaching approximately 400 residents and tourists weekly.

o 100 tip cards were distributed at community events.

o DOH Monroe also participated in two campaign events.

Florida International University (FIU)

o 100 tip cards were distributed during the campaign.

o FIU made three posts to Twitter reaching 43,000 followers.

o Campaign messaging was featured on FIU's electronic messaging boards reaching
60,000-70,000 people daily.



2018 DISTRACTED DRIVING AWARENESS CAMPAIGN
SUMMARY REPORT

IT CAN WAIT

e Florida Memorial University
o Senior public relations students developed and executed a campaign to help the
university community understand the risks associated with distracted driving and
educate them about the ban on texting and driving in the statfe.
o The campus-wide event that fook place on November 8, 2018, ended with more
than 500 FMU students signing the Don't Text and Drive Pledge.
o Campaign messages and materials were posted to the specially designated
Facebook, Twitter and Instagram accounts throughout the fall semester (15 weeks).
o Approximately 50 posters were displayed throughout campus. The posters were
placed in the dormitory lobbies, inside and outside the school cafeteria, the student
activity center as well as a host of other buildings and some classrooms.
e Florida’s Turnpike Enterprise (FTE)
o FTE displayed the campaign poster in its Orlando and Pompano facilities reaching
approximately 75 people daily.
o Social media messaging was used fo reach more than 12,000 Twitter followers
throughout the campaign.
o The Put it Down messaging was on informational displays at Turnpike Service Plazas
(Okahumpka, Turkey Lake, Canoe Creek, Fort Pierce, West Palm Beach and
Pompano Beach). These displays show a variety of images as part of a PSA rotation
and during the six-month run, the service plazas were visited millions of vehicles.
e Ford Driving Skills for Life
o One eblast was distributed to 30,000 contacts in the Ford Driving Skills for Life Florida
database.
o Social media messaging was used to reach 15,000 Facebook, 1,250 Instagram and
6,000 Twitter followers.
e Governors Highway Safety Association (GHSA)
o GHSA hared campaign messaging with its 6,200 Twitter followers.
e Hope for Miami
o Five campaign posters were displayed reaching approximately 450 individuals.
o Additionally, 100 tip cards were distributed.
e |VC/Ole Communications
o The campaign PSA was shown reaching approximately 1.5 million subscribers in the
US and 17 million in Venezuela.
e Jackson Health System
o Two eblasts were distributed to Jackson Health System’s approximately 12,000
employees.
o Additionally, social media was utilized to reach more 12,317 Facebook, 4,521 Twitter
and 2,990 Instagram followers.
¢ Kendall Christian School (KCS)
o The campaign poster was displayed on campus, reaching approximately 300-400
views.
o Approximately 300 fip cards were distributed throughout the campaign in addition
fo the 200 that were distributed at the Fall KCS event.
¢ Kendall Regional Medical Center
o The medical center used social media messaging to reach its 3,826 Facebook and
9,438 Twitter followers.
e KIDZ Neuroscience Center at the Miami Project to Cure Paralysis (Walk Safe/Bike Safe) -
University of Miami
o Campaign eblasts were distributed to 516 individuals.

10
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o Two WalkSafe tweets were posted with the #PutitDown hashtag reaching 1,238
followers.
Miami International Airport / Miami-Dade Aviation Department
o Four posters were displayed in the rental car center lobby reaching approximately
170,000 weekly visitors.
Miami-Dade County
o Campaign messaging was distributed internally in the county employee newsletter
to County and Jackson Health employees reaching approximately 23,000
individuals.
o Campaign messaging was also distributed externally via miamidade.gov o
approximately 53,000 subscribers.
o Social media messaging was utilized to reach 73,425 Facebook, 79,1000 Twitter and
41,100 Instagram followers.
Miami-Dade County Public Schools (MDCPS)

o Campaign messaging was displayed on the MSCPS website reaching 8,247,514
pageviews during Teen Driver Safety week.
Miami-Dade Expressway Authority (MDX)

o MDX distributed campaign messaging fo its 3,601 Facebook and 2,143 Twitter
followers.

Miami-Dade Police Department

o Social media messaging was utilized to reach thousands of Twitter and Facebook
followers.

Miami-Dade Transportation Planning Organization (TPO)

o Campaign information was sent to approximately 5,000 recipients using the TPO E-
newsletter which is distributed weekly.

o Campaign information was posted on the TPO's social media accounts reaching
760 Facebook, 1,666 Twitter and 267 Instagram followers.

o Three campaign posters were displayed reaching approximately 50 people.

Monroe County Sheriff's Office

o The Sheriff's Office distributed eblasts to 100 recipients.

o Ten campaign posters were displayed reaching approximately 5,000 views during
the campaign.

o Approximately 200 tip cards were distributed.

o Facebook was also utilized to reach 1,000 followers.

National Organizations for Youth Safety (NOYS)

o NOYS utilized social media messaging to reach more than 5,500 Twitter and 70

Facebook followers.
Nicklaus Children’s Hospital (NCH)

o NCH distributed the campaign eblast to more than 3,000 individuals.

o The social media messages were used fo reach its 250,000 Facebook, 2,000
Instagram and 33,300 Twitter followers on multiple occasions.

o Campaign messaging was displayed on MCHS-TV, the hospital's in-house television
network which can be viewed in all eight waiting areas as well as all 289 hospital
beds.

Pinecrest Bakery

o The campaign eblast was distributed to 23,000 individuals.

o Approximately 26 posters were displayed (two at each of the 13 locations) reaching
an estimated 12,000 people per week.

o Approximately 3,250 tip cards were distributed.

11
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o Social media messaging was distributed on Facebook reaching approximately 5,000
followers.
o Additionally, TV monitor images displayed campaign messaging at 13 locations
reaching approximately 12,000 customers weekly.
Town of Cutler Bay
o Two campaign eblasts were distributed to 1,687 individuals.
o One campaign poster was displayed at Town Hall reaching approximately 1,200
people.
o Approximately 800 tip cards were distributed at various events.
o Facebook was used to distribute campaign messaging to 771 followers.
Town of Medley Police Department
o Social media messaging was utilized to reach the Department’s 950 Twitter and 500
Instagram followers.
Town of Miami Lakes
o Campaign eblasts were distributed to 3,000 individuals.
o Four campaign posters were displayed (Mary Collins Community Center, Roberto
Alonso Community Center, Youth Center and Town Hall) reaching approximately
3,000 people.
o Social media messaging was utilized to reach the Town's 1,200 Facebook, 1,700
Instagram and 687 Twitter followers.
Town of Surfside Police Department
o The campaign eblasts were distributed three fimes to 1,400 individuals.
o Campaign posters were displayed at Town Hall, the Community Center and a local
Starbucks.
o Additionally, campaign web banners were displayed on the Department’s website.

o One campaign eblast was distributed to 250 individuals.
o The campaign poster was displayed at the Driver Support Center on the week of
Labor Day reaching approximately 3,000 views.
University of Miami (UM) and UM Police Department
o Campaign eblasts were distributed to approximately 4,000 students, staff and
faculty.
o Four posters were displayed on campus by UMPD.
o Approximately 300-700 Tip cards were distributed at events.
o UMPD utilized social media messaging reaching 2,656 Facebook followers.
Village of Key Biscayne Police Department
o Campaign eblasts were distributed to 2,870 individuals during the campaign.
o Four campaign posters were displayed, reaching hundreds.
o Approximately 150 tip cards were distributed at several community events.
o Social media messaging was posted reaching 1,805 Facebook and 1,022 Twitter
followers.
o Additionally, campaign messaging was posted on the Department’s website.
West Kendall Toyota / Lexus of West Kendall
o West Kendall Toyota posted social media messages to its thousands of Twitter and
Facebook followers.

12
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4.0 OUTREACH EVENTS

In past years, the campaign focused heavily on outreach events, however with the rise in popularity
and reach of social media for the target audience, more campaign resources were dedicated o
that area. Additionally, Hurricane Irma caused the cancellation of several events. A total of 78 events
were coordinated during the 2018 campaign, mostly at local colleges and universities.

4.1 Campaign Schedule

WEEK (2018) OFFICIAL CAMPAIGN SCHEDULE
AUGUST 5 - 11 ¢ Miami-Dade Partner Kick-off Meeting (August 9 at FDOT Dé Auditorium)
AUGUST 12 -18 e Monroe Partner Kick-off Meeting (August 13 at FDOT Marathon Operations

Center)
AUGUST 19 - 25 e Campaign Launch
e Social Media Post #1
AUGUST 26 - e Social Media Post #2
SEPTEMBER 1 e Email Blast #1

SEPTEMBER 2 - 8 e Social Media Post #3

SEPTEMBER 9 - 15 ¢ Social Media Post #4

SEPTEMBER 16 - 22 e Social Media Post #5

e Email Blast #2
SEPTEMBER 23 - 29 e Social Media Post #6
SEPTEMBER 30 - e Social Media Post #7
OCTOBER 6
OCTOBER 7 - 13 e Social Media Post #8
e Email Blast #3

OCTOBER 14 - 20 e Social Media Post #9

OCTOBER 21 - 27 e Social Media Post #10
OCTOBER 28 - e Social Media Post #11

NOVEMBER 3 e Email Blast #4

NOVEMBER 4 - 10 e Social Media Post #12

[ ]
NOVEMBER 11 - 17 e Social Media Post #13
NOVEMBER 18 - 24 e Social Media Post #14
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5.0 OTHER CAMPAIGN MESSAGING
Additional resources such as websites, social media and media coverage were used to spread the
campaign messaging.

5.1 FDOT DISTRICT SIX'S WEBSITE

FDOT District Six approved the use of its website (under the URL www.fdotmiamidade.com) as a
communications resource to promote the 2018 “Put it Down" campaign. The campaign website was
posted at www.fdotmiamidade.com/putitdown.

SFL Roads ! Put It Down Distracted Driving Campaign

Put It Down Distracted Driving Campaign

NO text.
NO call.
NOTHING

is worth losing a life over.

PuT
D&WN

weaow datmiamidade. com/putitdown IT CAN WAIT

Did you know texting and driving is illegal in Florida?
Join the Flonda Department of Transportation (FDOT) and its partners fo educate dnvers about the dangers of distracted dniving.

FOR MORE INFORMATION AND MATERIALS YOU CAN USE TO HELP SPREAD THE WORD, SEE THE LINKS BELOW:
Campaign Poster (English, Version 2 | Spanish | Creole)
Wab Banner

Tip Card (Enghsh | Spanish | Creole)

Pladnea ard
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Partners were also provided an internal website where they could access campaign materials and
updates throughout the campaign (fdotsafetyresources.com). This was created to reduce the
number of internal emails distributed throughout the campaign, streamline the distribution of
materials and provide tfraining videos.

FDOT ?ﬁ‘s‘oFuERIEvs, Drive Safe - Put it Down ~ Walk Wise Contact
"
Need a resource? Ask or enter a search term. Q SEARCH
PUT IT DOWN TIMELINE
Home
n Qg o
DRIVE J 3 ‘
SAFE WWN Coming Soon! - .
WALK WISE
ITCAN WAIT Campaign Schedule
DRIVE SAFE TIMELINE
GO TO CAMPAIGN GO TO CAMPAIGN GO TO CAMPAIGN
This site is used as a resource for partners of the Florida Department of Transportation (FDOT)
Drive Safe, Put It Down and Walk Wise. For more information, please contact Carlos Sarmiento
at (305) 470-5437, carlos.sarmiento@dot.state.fl.us.

5.2 WEB/TV BANNERS/SOCIAL MEDIA

Several campaign partners displayed the “Put it Down"” web banner on their websites, as well as TVs
and electronic monitors at their facilities. Partners also social media messaging images and videos
provided for use on Facebook, Twitter and other platforms.

53 PUBLIC SERVICE ANNOUNCEMENT (PSA)

The campaign PSA was produced in
:15, :30 and :60 second versions in
both English and Spanish. The PSA
was Uutilized by partners via social
media, local and international
television as well as websites.
Additionally, the PSA was shown on
the local NBC station (channel 6), in
local movie theaters and at gas
stations  throughout Miami-Dade
and Monroe counties.
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MEDIA COVERAGE

In addition to paid advertising, many of the campaign partners published articles within their internal
newsletters and/or news outlets. Below is a list of media coverage secured by the campaign efforts:

6.0

Newspaper/Magazines/Online Publications
The Florida Villager
Libre/Libreonline.com

PBS — The Health Channel

NBC - 6 in the Mix

O O O O

FUTURE CAMPAIGN GOALS

The 2018 “Put it Down” campaign was an extremely well-received and very successful initiative
launched by District Six leadership and the members of the tfeam. As the team looks forward to future
campaigns, there are certain goals that should be incorporated into future outreach efforts. They
include the following:

6.1

Develop More Key Partnerships — By working with additional partners, including private sector,
we will receive additional resources, marketing and collateral materials including giveaways,
key contacts, and possibly even additional grants/funding for future campaigns. Working with
a media partner should also be considered further, as it will help bring credibility to the
campaign and possibly free or reduced-cost advertising opportunities.

Maximize Digital Campaign and Social Networking Strategy — Continuing to develop the
social media strategy is crucial fo reaching a wider audience in future campaigns, especially
when targeting younger demographic groups. Utilizing social media networks is a simple and
effective way to post campaign content/messaging, and facilitate the distribution of
information quickly, thereby turning the audience into active partners in the campaign. In
addition, creating a digitally-focused campaign will allow for greater outreach.

Focus on Community Outreach — Working with local law enforcement, we hope to identify
areas that are impacted by distracted driving the most. Once we determine these target
areas that would benefit from grassroots community outreach, we will develop a plan to
disseminate campaign messaging in the most effective way for that area.

CAMPAIGN PROCESSES

In order to efficiently and effectively run a successful campaign, it is important fo designate processes
with strategic milestones. A three-tiered campaign plan will simplify the processes as follows:

Pre-Campaign — Before the campaign is officially launched, adequate time and efforts are
needed to research new safety information, create/develop new collateral materials, solidify
existing partnerships and pursue new ones.

Campaign Run - During the actual campaign run, it is vital to ensure that personnel resources
are available for all planned and impromptu campaign events and outreach opportunities.
Media opportunities should be confinuously pursued to enhance the campaign’s presence.
Social media collaterals and information should be consistently disseminated fo/via
campaign partners to further extend the campaign’s reach.
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e Post-Campaign — The success of every campaign is measured by the results yielded by ifs
efforts. The “Put it Down"” Campaign has shown consistent increase in outreach, partnerships
and media exposure. A campaign report not only is a vital document that showcases these
accomplishments, but also serves as a reminder for partners on why their input and
stewardship make a significant difference.

7.0 CAMPAIGN FEEDBACK

“The "Put it Down” campaign is a fantastic way to communicate the dangers of texting while
driving with our audience. These simple, yet educational, graphics make it easier for the City to
promote safety on all social media platforms and provide important information to our residents.”
-City of Coral Gables

“We really enjoyed your eblast campaigns. They were timely and easy to navigate as well.”
- City of Miami Gardens

“I think the campaign is effective, catchy and have seen it displayed through numerous
municipalities. One that comes to mind is the sign at the entrance of the Village of Key Biscayne; |
think the campaign is catchy and | have heard from parents that they have talked to their children
about the dangers when they see the campaign. It makes it easier to dialogue™

- Florida Department of Health - Miami-Dade

“The message was clear af every event that the TPO staff attended "Don’t Text and Drive." Students
were able to learn about the SMART Plan and ask transportation questions.”
- Miami-Dade Transportation Planning Organization (TPO)

“Great to be part of the initiative. We felt great to contribute to the police officers and make our
citizens more aware to not text and drive.”
- Pinecrest Bakery

“Excellent Work."
- Town of Medley Police Department
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Appendix A - Campaign Poster: English

is worth losing a life over.

'_"4 Ll L 5

@&ﬁuﬁ

www.fdotmiamidade.com/putitdown
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Appendix A - Campaign Poster: English (Version 2)

call.
*THING

is worth Iosing a life over.
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Appendix A — Campaign Poster: Spanish

envie mensajes de texto
mientras conduzca.
llame mientras
conduzca.

NO vale la pena

perder la vida por ello.
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Appendix A - Campaign Poster: Creole

voye teks hay moun
padan w ap kondi.
telephone moun
padan w ap kondi.

P gen anyen ki mande

w pou pedi lavi w pou anyen.

www.fdotmiamidade.com/putitdown
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Appendix B — Campaign Email Blasts (Past Partner Email)

@i DRIVING DOWN
FATALITIES

2018 PUT IT DOWN CAMPAIGN
PARTNER REQUEST

Put it Down Campaign Through the Years

Dear Campaign Partners,

It's that time of year...The Florida Department of Transportation (FDOT) will be
re-launching its “Put it Down”™ campaign and we want to know If you would
like to participate again for 2018.

In 2017, we were able to reach more than 76.2 mllllon Impresslons through

outreach events, campaign posters, email blasts, web banners, social media
messaging and other campaign resources. This year, we hope to continue to
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media coverage. We welcome your input, comments and suggestions as we
strive to make this year's campaign even better.

If you would like to participate in the campaign this year, please confirm
via email by Tuesday, July 10. Please let us know who will be the main
point-of-contact for your company/organization. Also, please confirm if
we should use the logo from last year, or provide a high-resolution logo
for our use in the posters, e-blasts, etc. (we will provide the draft for your
final review and approval before anything is published).

Carlos Sarmiento and | will be your contacts for this campaign. | have included
our contact information below.

We hope you will join us again and thank you in advance for your support! We
will be in touch soon regarding the upcoming kick-off event.

Jeanette Gorgas
Senior Public Information Officer
Media Relations Group, LLC
Cell: 786-239-8862
jgorgas @ mrgmiami.com

Carlos Sarmiento
Community Traffic Safety Program Coordinator
Florida Department of Transportation - District 6
1000 NW 111th Ave., Room 6206 A
Miami, FL 33172
Direct Phone: (305) 470-5437
Email: carlos.sarmiento@dot.state.fl.us

YES, | WILL PARTICIPATE IN THE 2018 CAMPAIGN

SAVE THE DATE  Rsyp FOR THE

Miami-Dade Partner Kick-Off KIC K-O F F
Thursday, August 9, 10 a.m. to 12 p.m., MEETING HERE

at FDOT District Six Auditorium

23
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Forwerd o Friend

Our malling sddross le:

Floride Dapariment of Tmnaportation - Disirict &
1000 NW 111th Avenue

Miaml, FL 33172

Add us 1o your sridress book

ungubgcribe from this st updete gubgoription praforences
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Appendix B - Campaign Email Blasts (New Partner Email)

Ry DRIVING DOWN
wad) FATALITIES

2018 PUT IT DOWN CAMPAIGN
PARTNER REQUEST

PLIT @ ~ommen, ating
[ WY 7 Veirs

of Distrac? .d Driving Awareness
IT CAN WAIT .. =~ florida

FDOT)

Put it Down Campaign Through the Years

Woe are reaching out to your organization because the Florida Department of
Transportation (FDOT) will be re-launching its “Put it Down” Distracted Driving
campaign and we want to know if you would like to participate in 2018.

What Is Distracted Drlving? Distracted driving is any activity that could divert
a person's attention away from the primary task of driving. All distractions
endanger driver, passenger and bystander safety. Did you know that texting
takes your eyes off the road for an average of 4.6 seconds? That's like driving
the length of a football field at 55 mph BLIND.
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outreach events, campaign posters, email blasts, web banners, social media
messaging and other campaign resources. This year, we hope to continue to
develop key partnerships, focus on social media messaging, participate in
events throughout Miami-Dade and Monroe counties and garner even greater
media coverage. Please visit the campaign website for more information
including some of the 2017 materials for reference:
www.fdotmiamidade.com/putitdown. We will also be hosting a kick-off event in
the coming weeks to provide all partners with more information and to officially
launch the campaign.

If you would like to participate in the campaign this year, please confirm
via email by Tuesday, July 10. Please let us know who will be the main
point-of-contact for your company/organization. Also, please provide a
high-resolution logo for our use on the posters, e-blasts, etc. (we will
provide the draft for your final review and approval before anything is
published).

Carlos Sarmiento and | will be your contacts for this campaign. | have included
our contact information below. We hope you will join us again and thank you in
advance for your support!

Jeanette Gorgas
Senior Public Information Officer
Media Relations Group, LLC
Cell: 786-239-8862
jgorgas @ mrgmiami.com

Carlos Sarmiento
Community Traffic Safety Program Coordinator
Florida Department of Transportation - District 6
1000 NW 111th Ave., Room 6206 A
Miami, FL 33172
Direct Phone: (305) 470-5437
Email: carlos.sarmiento @dot.state.fl.us

YES, | WILL PARTICIPATE IN THE 2018 CAMPAIGN

SAVE THE DATE
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Thuraday, August 9, 10 a.m. to 12 p.m.,
at FDOT District Six Auditorium

Monroe Partner Kick-Off
Monday, August 13, 10 am. to 12 p.m,,
at FDOT Marathon Operatlons Center

SUMMARY REPORT

Farwend ta Friend

Our malling addrasa la:

Flovida Department of Transportation - Distriet &
1000 NW 111th Avenue
Migml, FL 33172

dd ug o your addreas book
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Appendix B - Campaign Email Blasts (#1)

DRIVING DOWN
e FATALITIES

DNT TXT N DRV

Put it Down - Distracted Driving Campaign eblast volume 18.1

Have You Driven While Distracted?

Ex

TEXTING
According to the Naticnal
Highway Traffic Safety
Administration texting while
driving is one of the most
dangerous driver distractions
because it involves visual,
nanual and cogitive
distractions. You should pull
ower to read directions and put
your phone in “Do not Disturh
Mode™ whilg driving.

=
RUBBERNECKING
Slowing down to leok at a traffic
ingident could cause a Grash of
your own. The same thing goes
for lengthy lcoks at billboards,

astreet address or a great
mountain view.

Eight unsafe behaviors to avoid

P

GROOMING EATING AND
Préssed for fime, some people DRINKING

conduct grooming activities Your steaming cup of caffee
in the car, such as punm‘g o spills or ingredients slip out of
makeup or using an electric your sandwich—any number
sdh_aver D? VU“EE‘t and f‘.“ef of distractions can arise when
rivers a favor by COMPRIING oy grive and gine. Stay sater
your marning routin at ome - saving the refreshments wntil
or when you arrive at your you're parked

destination.
° Oo
MuUsIC DAYDREAMING

Playing your radio at a high
volurne or wearing headphones
can take your focus away from you weren't paying attention,

the road. These distractions also  you've experienced a common
reduce the likelihood you'll hear  distraction: daydreaming. Resist
car horns, emergency vehicles  the urge to drift off while driving.

or other key noises. and keep your attention on the

road. Vary your typical driving

routes. A change in scenery and

traffic conditions could help you

stay alert.

If you've ever realized you
just missed an exit because

&5

MONITORING
PASSENGERS

In a recent State Farm@
Distracted Driving survey,
40% of drivers indicated that
attending to children in the
hackseat was very distracting,
while 53% of drivers said the
same thing about having a pet in
their lap while driving. Try your
best 10 avoid these distractions
and stay focused on the road.

EZZZ

DROWSINESS
According to a poll by the
Mational Sleep Foundation®, an
estimated 60% of Americans
have admitted ta driving while
drowsy, and 37% have nodded
off behind the wheel. If you feel
sleepy, pull over. Walk around to
wake up, switch drivers or find
a safe place to nap before you
resume driving.

SAFETY TIP If you are likely to respond to a text message or answer calls while driving, put
OF THE WEEK vour phone in “Do not Disturb Mode” so that you will not be tempted.
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TAKE THE

NO-TEXTING
PLEDGE

NO TEXT. NO CALL. NOTHING IS WORTH LOSING A LIFE QVER.

Upcoming Events

* Miami-Dade TPO Ride SMART Transportalion Fair (Wednesday, August 29, 11 a.m. to 2 p.m., Jackson
Memorial Hospital, 1611 NW 12 Avenue, Miami, FL 33169)

« Pinecrest Police Depariment DUI/Put it Down Event (Friday, August 31, 8 p.m. to 3 a.m.}

+ Club Rush Miami-Dade College Homestead Campus (Thursday, September 6, 11:00 a.m. to 1:00 p.m.,
500 College Terrace, Homestead, FL)

Thank you to our dedicated campaign partners

. NOYS .fﬂ o @.
fi‘-‘, T ﬁ_ﬁ.. %

@@—w%ﬁ;@@% © - PE890090

For more information about the Put it Down Campalign,
please visit fdotmiamidade.com/putitdown
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Appendix B - Campaign Email Blasts (#2)

UT . Upcoming Events
+ FDOT Safety Fair (Thursday, September 20, The LAB Miami Wynwoad, 400 NW 26 Street, Miami, FL 33127)
¢ Miami Dade College Medical Campus Safety Day event (Tuesday, September 25, 9a.m. o 1 p.m.,

College Atrium)

Put it Down - Distracted Driving Campaign sbiast volums 18.2 « Miami Dade College Kendall Campus Public Safety Day event (Tuesday, September 25, 8 a.m. 10 4:30
DHT T“T “ nﬂ“ p.m., College Atrium}

¢ Miami Dade College North Campus Safety Day event (Wednesday, September 26, 9a.m. to 12 p.m.,
11380 WW 27 Avenue, Miami, FL 33167, Bldg. 4000 Breezeway)

Te e n s w h 0 s e p a re n ts d r i ve d ist ra c‘e d a re « Bal Harbour Police Department Bicycle Rodeo (Wednesday, September 26)

2 to 4 times as likely to also drive distracted AKE THE NO-TEXTING PLEDGE

of Michigan Transportation
Research Institute and Toyota
Motor Sales USA, Inc. shows
a significant correlation
between parent and teen
driving distraction behaviors,
suggesting that parents play
an influential role in modeling
risky behavior on the road.

A N i hel
Club Rush Miami-Dade College Homestead Pinecrast Police Department Enfarcament

Nearly one in 10 respond to a text ance or more 25 percent respond to and 30 percent read a text Thank VUU tO our dedicated campaign pa“ners

every lime they drive, while 13 percent read a message once or more every time they drive ﬁ et @ -3 % ﬁ% .ﬁ Ire mpbr e @ o
text or email once or more while driving o

e 1555

20 percent admit they have extended, multi-

10 percent admit they have extended, multi- message text conversations while driving
message text conversations while driving

More than half say they search for music on a
12 percent say they search for music on a portable music player while driving
portable music player while driving

@@@@wg@
f@oeeE@@@@
w@'ﬂ@@m @

DID YOU According to the Genters for Disease Control and Prevention (CDC), students who > i " "
reported frequent texting while driving were less likely to wear a seatbelt, more likely For more information about the Put it Down Campaign,
KNOW? toride with a driver who had been drinking and more likely to drink and drive. please visit fdotmiamidade.com/putitdown

More than one in 10 say they update or check
social media while driving
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Appendix B - Campaign Email Blasts (#3)

UT Upcoming Events
® Communily Health and Resource Fair - Saturday, October 13, 10a.m. to 1 p.m., Stanton Memorial Baptist
Church 50 NE 119 Street, Miami, FL 33161
o University of Miami Safety Fair - Tuesday, October 16, 10.a.m. 1o 2 p.m.. Coral Gables Campus

I.I. EAN wnl.l. Put it Down - Distracted Driving Campaign eblast volume 18.3 » American Airlings Safety Fair - Thursday, October 18, 8 am to 4 p.m , Miami International Alrport

Miami-Dade Auditorium, North Terminal D, 4th Floor

» Kiddo's Magazine Kiddo-Ween - Saturday, October 20, 11 a.m. to 5 p.m., The Falls Shops, 8888 SW 136
of drivers perceive talking on a 50% of drivers

St. Miami, FI. 33176
s Aventura Hospital Pumpkin Patch Festival - Sunday, October 28, 12 p.m. to 3 p.m., 20800 Biscayne
hand-held phone while driving say they do it.
as distracting.

Blvd., Aventura, FL 33180

TAKE THE NO-TEXTING PLEDGE

Safety Fair LAB Mzm‘
Thank you to our dedicated campaign partners

; @y.ni@ma & *‘ TES. pubx 4nen @ O E e a
" @ FIU 7
- i - -

We can all play a i 5 I g
art in the fight el
e it Fo A BLE-

to SAVE LIVES by
ending distracted @ L O G @ @@@
Eo=mOQ-- 0

driving.

Miami Dade College Kendalt L‘amps

Anything that takes your attention away from driving can be a distraction. Sending - ; . "
DID YOU a text massage, talking on a cell phone, using a navigation system, and sating while For more |n10rmat|0n atl)outkthe it DOW." Campaign,
KNOW? driving are a few examples of distracted driving. please visit fdotmiamidade. com/putitdown
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Appendix B - Campaign Email Blasts (#4)

DRIVING DOWN
=) FATALITIES

IT CAN WAIT

Put il Down - Distracted Driving Campaign eblast volume 18.4

Don’t text and fly.

Be safe this Halloween and watch for
trick-or-treaters while you drive.

MOTORISTS

» Slow down in residential ngighborhoods

» Obey all traffic signs and signals

+ Drive at least 5 mph below the posted speed limit to give yourself
extra time to react to children who may dart into the street

= Watch for children walking on roadways, medians and curbs

= Ghildren may not be paying attention to traffic and cross the street
mid-block or between parked cars

= Garefully enter and exit driveways and alleys

= Turn on your headlights to make yourself more visible — even in the daylight

=+ Be sure to keep an eye out for children by looking left and right into yards and front porches

TRICK-OR-TREATERS

= Trick-or-treat in a group

» Be bright at night — wear retro-reflective tape on costumes and treat buckets to improve visibility to motorists
and others

+ Wear disguises that don’t obstruct vision, and avoid facemasks (use face paint instead)

= Carry a flashlight containing fresh hatterles, and place it facedown in the treat bucket to free up one hand -
never shine it into the eyes of oncoming drivers

= Stay on sidewalks and avoid walking in streets if possible

= If there are no sidewalks, walk on the left side of the road facing traffic

» Look hath ways and listen for traffic before crossing the street

= Gross slreets only at the corner, and never cross between parked vehicles or mid-block

FUN * Jack-o™-lanterns are the symbol of Halloween. People in Ireland and Scotland
originally used beets or turnips as lanterns on Halloween.
FACTS * More than 175 million Americans will celebrate Halloween this year, with seven out
of ten consumers planning to hand out candy.

31

Upcommg Events

Kendall Christian School event - Saturday, November 3, 11a.m. to 5 p.m., 8485 SW 112 St, Kendall, FL 33156

Just an Accident — Stop Hit and Runs Second Annual Ride for Gene Salely Day event - Saturday,

November 3, 8 a.m. to 12 p.m., Rolling Oaks Park, 18701 NW 17 Court, Miami Gardens

» Florida Memorial University Put it Down event- Thursday, November 8, 11 a.m. ta 2 p.m. 15800 N.W. 42
Avenue. Miami Gardens, FL 33054

» Miami-Dade TPO Ride SMART Transportation Fair - Wednesday, November 14, 11 a.m. to 2 p.m.,
Jackson South Medical Genter - 9333 SW 152 St, Miami, FL 33157

» St. Thomas University Bobcat Health and Safety Fair - Wednesday, November 28, 11 am. ta 2 p.m.,
16401 N.W. 37 Avenue. Miami Gardens, FL 33054

TAKE THE NO-TEXTING PLEDGE

Miami Dade College Morth Campus University of Miami Sa fety Fair

Thank you to our dedicated campaign partners

T
100 2099 N
~00:0-0¢8058¢000 8OE
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16P2 90 -FDOVOOBO

e “‘*'0

For more information about the Put it Down Campaign,
please visit fdotmiamidade.com/putitdown
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Appendix C - Campaign Web Banner

NO text. NO call. NOTHING

Is worth losing a life over.

T
D&WN

ITCAN WAIT www.fdotmiamidade.com/putitdown

Campaign TV Banners

NO text.
NO call.
NOTHING

is worth losing a life over.

T
D&WN

www fdotmiamidade.com/putitdown IT CAN WAIT
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Appendix C - Campaign TV Banners

voye teks bay moun
padan w ap kondi.
telephone moun
padan w ap kondi.

PA gen anyen ki mande

w pou pédi lavi w pou anyen.

T
D&WN
www.fdotmiamidade.com/putitdown DEPOZE TELEFON NAN
envie mensajes de texto
mientras conduzca.
llame mientras
conduzca.
NO vale la pena
perder la vida por ello.
Rt
D&WN

wwve.fdotmiamidade.com/putitdown SUELTE EL CELULRR
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Appendix D - Social Media Campaign Messaging

NO text.
NO call.
NOTHING

is worth losing a life over.

D@WN

wwu fdotmiamidade.com/putitdown IT CAN WAIT

B

Planning to be on the road for Labor Day?
Don’t put yourself or others at
risk by distracted driving.

NO text. NO call. NOTHING

is worth losing a life over.

Rt
DN

v idotmiamidade.com/putitdowin AT GAN WAIT

READY FOR KICK-OFF?

10 20 30 40 50 4
LU L

Texting takes your eyes off the road for 4.6
seconds. That’s like driving the length of a
football field at 55 mph BLIND.

Pt
D&WN

IT CAN WAIT

Information from www.nhisa. Tsky-drivie drivi
wvww.fdotmiamidade.com/putitdown

THREE TYPES OF DISTRACTION AND HOW TO AVOID THEM

0O

Visual Manual Cognitive
FoT % 5SSO

Keep your eyes Keep your phone Avoid phone calls

on the road out of reach (even hands-free)
Pull over to Make all adjustments Stay focused on
read directions before driving the road

Don't reach for items
while driving

Put your phone in
“Do not Disturh Mode"

Rt
D&WN

IT CAN WRIT

www.idotmiamidade.com/putitdown

SET AN EXAMPLE FOR YOUNG PASSENGERS IN YOUR VEHICLE

Teens whose parents
drive distracted are

210 4 TIMES
MORE LIKELY

to also drive distracted

Put
D&WN

ONT TKT N DRV

Information from Uiniversity of Michigan Transportation
Research Institute and Toyota Motor Sales USA Inc.

www.fdotmiamidade.com/putitdown

SUMMER is over.

Turn over a new leaf for FALL
by pledging not to drive distracted.

Take the pledge to
end distracted driving
and help save lives by
sharing this picture
with the hashtag:

#PutitDown

wurw. fdotmiamidade.com/putitdown

(13
D&WN

DNT TKT N DRY

of drivers perceive
talking on a hand-held
phone while driving as
distracting.

"

50% of drivers say they do it.

82%

Put
D&WN

IT CAN WAIT

Information from State Farm Mutval Automabile Insurance Company
www.fdotmiamidade.com/putitdown

NATIONAL TEEN DRIVER SAFETY WEEK

About 25 percent of teens respond to a text
message once or more EVERY TIME they drive

#PUTITDOWN Rt
Information from enddd.org mWN

www.fdotmiamidade.com/putitdown DNT TXT N DRV

Don’t text
and fly.

Be safe this Halloween and
watch for trick-or-freaters
while you drive.

Rur
DEWN

wnwe fdatmiamidade.com/putitdown T CANWAIT
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Appendix D - Social Media Campaign Messaging

Enjoying your extra hour of sleep ’

from Daylight Saving Time? DDN T BE A TURKEY
Help everyone get to their destinations safely

over the holidays. Don’t text and drive.

DID YOU KNOW?
At any given
moment during
daylight hours
800,000+ drivers
are using hand-
held cell phones

Rt
Information from the National Conference of State WWN
Legisfatures (NCSL)
www.fdotmiamidade.com/putitdown IT GAN WRIT wisw fdotmiamidade. com/putitdown T CAN WAIT

D&WN

=

4

|

text. 110 call. IOTHING

is worth losing a life over..

www.fdetmiamidade.com/putitdown

NO text. NO Call. NOTHING is worth losing a 90 percent of parent drivers said they have engaged in

life over. http://bit.ly/2urvJit #PutitDown at least one of 10 distractions while their child was a
passenger and the vehicle was moving.
https://youtu.be/IZa0fJkauy0 #PutitDown
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Appendix E - Campaign Outreach Event Photos

Miami-Dade County Commissioner of District 11 — 2018 Health Fair & Safety Expo — August 4, 2018
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Appendix F - Campaign Outreach Event Photos

Put it Down - Kick-off Event Miami-Dade County — August 9, 2018
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Appendix F - Campaign Outreach Event Photos

Miami Kids Magazine Back-to-School Event — August 11, 2018

N s
amp Setir

O ape

DSUN

City of North Miami - Mayor Joseph's Back to School Bash — August 11, 2018

38



2018 DISTRACTED DRIVING AWARENESS CAMPAIGN
SUMMARY REPORT

IT CAN WAIT

Appendix F - Campaign Outreach Event Photos

NO text.
NO call. Jmiuby
NOTHING |, =5

it worth losiag 3 lile over.

Mercy Hospital Back-to-School Event — August 11, 2018

Put it Down - Kick-off Event Monroe County — August 13, 2018
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s distracted driving?

d driving is any activity that could divert

's attention away from the primary task of

All distractions endanger driver, passenger
T safety.

B 2 is the average lime your eyes are off the

g road while texting. When traveling at
& 55mph, that's enough time 1o cover the
& tengih of a foatbal ield bingfolded.

ecause 1@XtiNg requires visual, manual, and
gnitive attention from the driver, it is by far
 the most alarming distraction.

Pinecrest Police Department DUI/Put it Down Event — August 31, 2018
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Appendix F - Campaign Outreach Event Photos
L | | @Y v

um o fexting red i m W,, nshi"-”

ation Irom
nv;ns"t alarming distraction.

FDOT Safety Fair LAB Miami — September 20, 2018
41
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Appendix F - Campaign Outreach Event Photos

Miami Dade College North Campus Safety Day event — September 26, 2018
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Appendix E - Campaign Outreach Event Photos

“w

University of Miami Safety Fair — October 16, 2018

American Airlines Safety Fair — October 18, 2018
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Appendix E - Campaign Outreach Event Photos

Aventura Health Pumpkin Patch Festival — October 27, 2018
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Appendix E - Campaign Outreach Event Photos
o sl AR TAARRY g s il TN (- Nt
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FLORIDA DEPARTMENT OF TRANSPORTATION

i

Florida Memorial University Safety Event — November 8, 2018
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Appendix E - Campaign Outreach Event Photos

¢

Persuasive Speech Class Presentation, District Six — November 27, 2018

Appendix E - Campaign Outfreach Event Photos
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Bl 3 wm.ltmum JUST DO IT saFEm

Coast Guard Outreach event — December 18, 2018
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Appendix G - Campaign Media Coverage (The Florida Villager)

11/7/2018 FDOT Asks Drivers to PUT IT DOWN - The Florida Villager

FloridaVillager

FDOT Asks Drivers to PUTITDOWN

TFVstaff
posted on Oct. 08, 2018 at 7:55 am Cﬁ

text.
call.
* THING

is worth losing a life over.

The annual “Put it Down” Distracted Driving Awareness Campaign is implemented by the Florida
Department of Transportation (FDOT) District Six in Miami-Dade and Monroe Counties from July to
November. This life-saving campaign serves toinform drivers of the risks of distracted driving and increase

awareness of the Florida law banning texting while driving using the message: NO TEXT. NO CALL.
NOTHING ISWORTH LOSING A LIFE OVER.

http:/ithefloridavillager.com/2018/10/08/fdot-asks-drivers-to-put-it-down/ 173
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11/772018 FDOT Asks Drivers to PUT IT DOWN - The Florida Villager

Qver the past seven years, FDOT has partnered with hundreds of local and national partners to promote the
campaign'’s safety messages. Through these partnerships, and with the use of print and digital materials and
more than 330 outreach events, the campaign messaging has been viewed more than 340.2 million times.

WHAT IS DISTRACTED DRIVING?

Distracted driving is any activity that could divert a person’s attention away from the primary task of
driving. All distractions endanger driver, passenger and bystander safety. Below is a list of eight unsafe
behaviors to avoid:

GROOMING: Pressed for time, some people conduct grooming activities in the car, such as putting on
makeup or using an electric shaver. Do yourself and other drivers a favor by completing your morning
routine at home or when you arrive at your destination.

EATING AND DRINKING: Your steaming cup of coffee spills or ingredients slip out of your sandwich—any
number of distractions can arise when you drive and dine. Stay safer by saving the refreshments until you're
parked.

MONITORING PASSENGERS: In arecent State Farm® Distracted Driving survey, 40 percent of drivers
indicated that attending to children in the backseat is very distracting, while 53 percent of drivers said the
same thing about having a pet in their lap while driving. Try your best to avoid these distractions and stay
focused on the road.

RUBBERNECKING: Slowing down to look at a traffic incident could cause a crash of your own. The same

thing goes for lengthy looks at billboards, a street address or a great mountain view.

MUSIC: Playing your radio at a high volume or wearing headphones can take your focus away from the road.

These distractions also reduce the likelihood you'll hear car horns, emergency vehicles or other key noises.

DAYDREAMING: If you've ever realized you just missed an exit because you weren’t paying attention,
you've experienced a common distraction: daydreaming. Resist the urge to drift off while driving, and keep
your attention on the road. Vary your typical driving routes. A change in scenery and traffic conditions could

help you stay alert.

DROWSINESS: According to a poll by the National Sleep Foundation®, an estimated 60 percent of
Americans have admitted to driving while drowsy, and 37 percent have nodded off behind the wheel. If you
feel sleepy, pull over. Walk around to wake up, switch drivers or find a safe place to nap before you resume

driving.

( SUBSCRIBE )

http:/Ahefloridavillager.com/2018/10/08 fdot-asks-drivers-to-put-it-down/ 213
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11/7/2018 FDOT Asks Drivers to PUT IT DOWN - The Florida Villager

THE STATISTICS

How at risk are you?

* During daylight hours, approximately 660,000 drivers are using cell phones while driving in the United
States.

¢ Cell phone use in the United States is highest among 16 to 24-year-old drivers.

e Texting takes your eyes off the road for 4.6 seconds: That’s like driving the length of a football field at 55

mph BLIND.
¢ Teens whose parentsdrive distracted are two to four times as likely to also drive distracted.

“Distracted driving endangers drivers, passengers and bystanders,” said FDOT District Six Secretary Jim
Wolfe. “Help keep our roadways safer. When you're behind the wheel, just Put it Down.”

0 of drivers perceive
talking on a hand-held
0 phone while driving as

distracting.

i i
PuT@ 50% of drivers say they do it.
Information from State Farm Mutual Automobile insurance Company
IT CAN WAIT wwwi.fdotmiamidade.com/putitdown

Sign-up now - don't miss the fun!

Your email address..

( SUBSCRIBE v )

http /Ahefloridavillager.com/2018/10/08/Adot-asks-drivers-to-pui-it-down/ 33
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Appendix G — Campaign Media Coverage (Libre)

MARTES, 27 DE NOVIEMBRE DE 2018

LiBRE

www.libreonline.com

Evento nacional de Seguridad para
adolescentes que conducen

SUPERINTENDENTE
ALBERTO CARVALHO

Esta iniciativa de seguridad anima a los padres de familia, conductores
jovenes, legisladores y educadores a que laboren juntos para cambiar las
conductas arriesgadas al conducir.

Carlos Sarmiento del Departament explica los peligros y

riesgos que los jovenes encuen

dad. Este evento conté con presen-
taciones representadas por estu-
diantes para crear concienciacion

Esta iniciativa de segnridad
anima a los padres de familia, con-
ductores jévenes, legisladores y

d lores a que laboren juntos

sobre los peligros de ducir dis-
traido, que incluye enviar mensa-
jes de texto mientras se conduce.

Las presentaciones fueron creadas
v disefiadas por los mismos comparfic-
ros de elase que compartieron testimo-
mios impactantes sobre los peligros de
la conduccidén temeraria

para cambiar las conductas arries-
gadas al conducir. La Sra.
Hantman lleva varios aiios ofre-
ciendo estas actividades a los estu-
diantes con el propdsito de crear
conciencia sobre el peligro de con-
ducir de manera arriesgada y peli-

grosa.

ecientemente el
RSuperintendeme Alberto

M. Carvalho se unio a la
Presidenta de la Junta Escolar Perla
Tabares Hantman con los estudian-
tes, maestros v padres de familia de
la escuela secumdaria Hialeah
Gardens Senior High Schooly otros
funcionarios del distrito y miembros

Los estudiantes escuchan durante la presentacion.

de la comunidad para celebrar el
Evento Nacional de Seguridad para
Adolescentes Que Conducen.

La actividad tuvo lngar en la
escuela secundaria Hialeah
Gardens Senior High Scheol. La
Sra. Hantman fue la anspiciadora
principal de este evento de seguri-

0 que puede ocurrir cuando con-

entras envias textos.

El grupo de danza de la escuela hizo una presentacion.

jJUNTARSE ES LA PALABRA DE ORDEN!... SUSCRIBASE A “LIBRE” LLENANDO CUPON EN LA PAGINA 26.
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Appendix G — Campaign Media Coverage (NBC 6 In the Mix)

—
-
DISTRACTED DRIVING
PUT YOUR PHONE AWAY

ESPECIALLY WHERE PEOPLE
ARE WALKING OR BIKING

REDUCING DISTRACTIONS
INCREASES SAFETY
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Appendix G — Campaign Media Coverage (NBC 6)

C}L6 Home WEENEN Weather Entertainment Investigations e
'

Local Weather US &World Decision2018 Sports  Health  Tech

NO text. NO text.

o | NO text. NO call. NOTHING | 2,

is worth losing a life over.
T R
DOUN DOUN
IT CAN WRIT PUT @ 1T CAN WAIT

FIND OUT MORE W‘WN R—
IT CAN WAIT FIND OUT MORE  Fuo ourwore |

TOP SOUTH FLORIDA NEWS s s sresENTED BY g2

ELEE8] 5-Year-Old Child Shot Inside Miami

) > .-..‘"“ Apartment
e M2TOEE 4
P 3 Al [IEED] Man Critically Injured After Lauderhill

' 5 Apartment Shoating

- EEd Faced With Second Accuser,
Republicans Fight for Kavanaugh
|
Drug Prices Going Up Despite Trump

ﬁy- - Promise of 'Massive' Cuts
i
=~ « 9% A

[ESENE SF Paid Firm S400K for Dat
SF Paid Firm $400K for Data Claiming City is Near Spotless ‘Qmmmmemriniiinaiiinahi

MORE STORIES =

LOCAL US & WORLD FIRST ALERT WEATHER NO text

"
: ; e NO call.
NOTHING

", o is worth losing a life over.
o Dmers oty Nowr Soaly pesauhed R
Railroad Safety Laws Anyone' Hundreds Rescued _m_ FIND OUT MORE

From Flooding in Historic NC
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Appendix G - Campaign Media Coverage (Huffpost)

HUFFPOST = f ¥ ©

STYLE & BEAUTY
Dermatologists Say This Is One Type Of Acid You Should Actually Be Using

NO text.
NO call.
NOTHING

FASHION AND STYLE

BODY POSITIVITY

HAIRSTYLES is worth lesing a life over.
== P\ITE
FDOTY =)
a e iy
| |
.,ll = SPONSORED BY LENDINGTREE =———
) § ¥au Wan't Fuan Raranniza | urilla Rall Rafara Har — — -
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Appendix G — Campaign Media Coverage (Wired)

»

8 roc)  NO text. NO call. NOTHING

i B is worth losing a life over.

How NASA Will

ARTIFICIAL EMTE At Watcl‘_\lhe 2018
Waich ;;-ipo"rrt'y Al Teach tself to Dribble Eaveid Mk
er an Tou e
B o MOST POPULAR
e MILITARY - B

Is Built te Survive

Your Fhone Possible

NCE B5IBE

& Brush With the
Sun

THE PRESIDENT
WANTS A SPACE

FORCE. HE MIGHT GET
e

The Warkplace of

the Future il

TR Samsung Galaxy Note &:

Price, Specs, Release Date
AUBEN GOODE

o

BUSINE

Magic L L
4 Irself as an Ovdinary
e PR o Pomad
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Appendix G - Campaign Media Coverage (Entertainment)

= Ente[tammpm’ TV TVRECAPS MOVIES MUSIC BOOKS REUNIONS SUBSCRI®

AWARDS MOVIES (] VOV [ES MOVIES
mﬂl Teen Cholee Awards 2018: See all the Mark Hamtll once suggested Arnold J,, Lady Gaga: "It's heartbreaking' being ‘The Meg' takes a 544.5 million bite
n 1 L: stars on the red carpet Schwarzenegger ‘lose his accent, o judged on your looks in Hollywood out of the box office
[

change his name

MOVIES

Back to the Future stars reunite at fan
convention: 'This was special’
000

NO text.
NO call.
NOTHING

15 worlh losiag a Iife over,

IT CAN WRIT

#putitdown

MARIA PASQUINI FDD‘\?\G

Back to the Fulure
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Appendix G — Campaign Media Coverage (USA Today)

?gﬂJELD.ﬁ‘f Home Flights Destinations

Peek inside one of the world's
smallest cruise vessels

Cruises | 1 hour ago

Advertisement

NO text.
NO call.
NOTHING

is worth losing a life over.

DO
DEUN

TV CA T
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Appendix H— Other Campaign Coverage (AA Auto Driving School & Class “E
Driver Testing Center Facebook)

ole Like A Share Send Message | -
“ 9 Reples
cf
AA AUTO Driving School & Class "E™ Driver Testing Center
July 25, 2018 - \isitor Posts >

* .Niavsn.C?llﬂalbe'_l.?J;"'_’__ T
AA AUTO Driving Read Only - You can't save c... v o -

School & Class "E" =
Driver Testing Like - Comment - Share
Center

@AAA utotrafficschool b Mieves Colmenern Jidy
Mowember 13, 2018 al 318 Ay

o N 0 t
o
SenVICEs e x
| | Like  Comment  Share

Reviews

Photos y  Nieves Colmenern Jidy
Aelober 24 231891 737 B4 @
Posts |

=

About
Community N I H I N Ll-é 'EOTI'IEI’\I Sihare

ke is worth losing a life over.

T
D&WN

IT CAN WAIT

Join My List

Facebook & 2019
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Appendix H— Other Campaign Coverage (City of Coral Gables Facebook)

City of Coral Gables

- Government &
@cityofcoralgables

Haorme
Posts
Videos
Photos
About
Community
Events

Info and Ade

ple Like A Share B Croate Page

MIIIWES I WA LI UL LA I R-LR=e B UL LI

I DRIVING DOWN
ST FATALITIES

IT CAN WAIT Pul 1| Dvws - Dis¥actust Srivieg Camaige stie] vouams 84

Don’t text and fly.

Be safe this Hallowsen amd walch for
trick-or-traatars whils you drive. &

MOTORISTS
= Hlow down i residantial reighborhonds
e ox i e

>
ummtmr:ﬂr:g-mmnrmy rlnﬂ:sllprn;r.l
+mumnn raaderys, medans and curds
mmmwmunuummhhmmmnmm
-0l O Detern
_Il.I.l'ml\'Hl'ﬂ'l'Ii ﬂ'mmﬂeﬁ i
+ Tomon Erpur even i e daybgh
-B-wnl'f'l:*lllwl#hld MWMHHMIW"W;H#N“H"WW

TRICK-DR-TREATERS
® *ﬂmln%ummuNmmlm wer] ey bockels %0 mepeove visbit o molorats

= W vl that 0o obsirud vision, and aeoid lacamashs |iss Bce pak! inshad)
# Ly @ fashiight contareng fresh bafieress, and place 8 tacedown i e (real buckel io fse ap one hand -
foeyer Elwie @ o [ sy o Snoarming
wmws:ﬂ Wy nmwl#:l.:
e no sikewalls, walk on e kA side of The mad taong T
+ Logk both ways and leden for trofic Delore crossng The stees|
» Creas sireels onlky i the covner, ol never Crass Detwesn parked velcksy of ma-block

& Jack-o'-anleme are the symbol of Halowsen People in Ireland and Scolland

FU M owigmally usad besls o hernips 25 lantems on Hallcresan

FACTS * Wom thn i 15 milmn Amancans mE celeorate Halgwssen this year, with seven out
of ten consumans planning 10 hand oul candy

oY Like [ Comment
Bartha Medma likes this.

Z Shanes
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Appendix H— Other Campaign Coverage (City of Miami Facebook and Twitter)

City of Miami
Government &
@CityofMiamiGoy

Home
Posts
Videos
Pholos
About
Community
Events

Info and Ads

Create a Page

s Like | 4 Share Send Message

USRI S 1A LR I, Ul IS 119 e
somewhers ?FPHELP

Tw
Clly of Miami Government
Mawember 21, 2018 - Q&
Safe City:
Help everyone get o thelr destinations safely over the holicays by keeping . i
VOur €yes on the road & hands on the wheel. Don'T 12Xt and drive. Put it Clt}’ Df MIamF
COWN - It 2N walt. Government @
@CityafMiamiGov
Home
DON'T BEATURKEY ==
Videos
Help everyone get to their destinations safely
= 5 Phatos
over the holidays. Don't text and drive.
About
Community
Events
Info and Ads

. ; :. * PdT 'E'
ant@e’ PN
e Idotmiamidade com/putitown SAFE CITY n-u"u

oY Like () Commant

ik like A Share Send Message
Nadia Augustin, Ada Esther Sola. Alexsander Sthefan and 9 others iike this.

1 Share

City of Miami Gavernment
Nowe 018 @

Safe City: Remember to stay akert while you're driving and always keep your
hands on the wheels. Put it down - it can wait.

Enjoying your extra hour of sleep
from Daylight Saving Time?

DID YOU KNOW?
At any given
moment during
daylight hours
800,000+ drivers
are using hand-
held cell phones

P 7
Ehﬂ""-". DEWN

Infarmation f

City of Miami &
o @CityofMism

FE CITY
m/putitdoen IT CAN WAIT
I Like (J Comment
Jonnmy J. Lamy, Nada Augusin, Ada Esther Soia and 1 others like  Most Relevant =
thes.
Follow |

#ThrowbackThursday: Here's a recap of last
week's Car Fit event in #Miami, a Community
Resource Fair that helped mature drivers find
their safest fit. Thanks to @MyFDOT_Miami
@SafeMobilityFL for keeping our elders safe
on the road! #SafeCity #TBT

Carlos Sarmc
FDOT, Commu

Tremects 21k O DPT OS2 AL
Q1 i o2

ﬁ? Carlos Sarmiento @
* Replying
A phying

Excellent recap! Thank you again City
continued support & partnership.

mi for hosting Carfit and for your
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Appendix H— Other Campaign Coverage (City of Miami Beach Police Twitter)

Miami Beach Palice & @ N iamiZeachPD - 22

14 City of Miarmi B
Rty Don't Be & Turkey #PutltDown

Miami Beach Palic, BeachPD - 31 Oct 2018 W
| Boo! It's Halloween - # |

DON’T BE A TURKEY

Help everyone get to their destinations safely
over the holidays. Don't text and drive.

Don’ttext ¢ .
and fly.

Be sale lhis Halloween and
walch for trick-or-ireaters

while you drive.
weew fdotmiamidade. com/putitdown et www fdotmiamidade. comvputitdown T EBN WAIT
(@] tla (Wil Q s O

1 G

Mo Banch Fiee ® G NiiBesch¥ice -2 Nov 018 4
. Byron has reopensd.
(City of Miami Gardens Twitter)

. City of Miami Gardens @CityofMizGarden - 13 Oct 2018
@ Put it Down: Distracted Driving Campaign Violume 18,3 contawcc/2pPrip)

e FATALITIES

“' m wnIT Pl i1 Disews - Destraesed Ori ey Camaaky

O ti

of drivers perceive talking on a 50% of drivers
hand-held phone while driving say they do it.
a5 distracting

We can all play a
part in the fight
to SAVE LIVES by
ending distracted
driving.
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Appendix H— Other Campaign Coverage (North Miami Police Department Facebook)

ihlike b Share o

North Miami PD
Septembar 18, 2018 - @

Purg DRIVING DOWN
hamslidi 1) FATALITIES

IIII'I'I'III“I NG Saracd b

o Teens whose parents drive distracted are
2 to 4 times as likely to also drive distracted
Videos Anw sy by the ey
Fhotos e s Tyt
Motor Sales USA, me. shows.
About 3 significast comels
profepl it o
Community :h;:]';lllnu"ll DPMIH\HT
Info and Ads =
Events
Create & Page

DID YOU  Accerdn
KNOW? 1% e

oY Like [ Comment

(Miami-Dade Police Twitter)

Miami-Dade Police &
e @MiamiDadePD @ h
Remember, NO text is worth losing a life over.

Please don't text and drive. #PutltDown
#JustDrive

NO text is worth losing a life over.
#PutltDown #JustDrive

On any given day in the U.S.,

IS C.C.A\GE

Riiii= 660,000
DUN,T TEXT O is the estimated number of drivers
ANDDRIVE. oo e

- S =
Information from ‘) PUTdL
For more informatio mﬂ

i
wwi fdotmiamidade.comiputitdown - TT CRN WAIT

4:01 AM - 4 Oct 2017
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Appendix H — Other Campaign Coverage (FIU Twitter)

FIU & ©FIU - 26 Moy 2018 w
It only takes 1 second. #PutltDown a

READY FOR KICK-OFF?

Texting takes your eyes off the road for 4.6
seconds. That's like driving the length of 2 —
football field 2t 55 mph BLIND. Byt

Information from distracton gov
wrw fdoimaamidade comdputitdawn IT CAN WAIT

(Florida's Turnpike Twitter)

Florida's Turnpike & & FLTurnpikasFL - Jan 4 e
During daylight hours, appraximatehy 660,000 drivers are using cell phones while
driving. #DCMNTTEXTANDDRIVE, #TRAVELSAFEFL, #PUTITDOAWN
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Twitter and Instagram)
O=rr - Rt Craten )
Lqiglfssg;;‘::;T:r:;::’i:‘:i:l:::.“]i:ruvi;z;n:;i:i;:j&l: Distracted driving accounts for approsemately 256% of all motor vehicle crash In 2015, distracted driv‘\ng claimed over 3,000
distracted drvars fatalities. lives in the U.S. In 2015, almost 400,000
Distractions, however, are more than just texting and driving. #PutitDown peop'e were |m ured in motor vehicle crashes

involving distracted drivers.

Enjoying your extra hour of sleep
from Daylight Saving Time?

THREE TYPES OF DISTRACTION AND HOW TO AVOID THEM

Q0O

Distractions, however, are more than just
texting and driving. #PutltDown

DID YOU KNOW? THREE TYPES OF DISTRACTION AND HOW TO AVOID THEM
; e At any given
Visual Manual Cognitive moment during
= y = o
=" TJ g% g ‘g daylight hours
= gale ;
800,000+ drivers
Keep your eyes Keep your phene Rwold phone ealls i
on the road out of reach (even hands-free) are usll‘lg llﬂl'lﬂ- Visual Manual Cugnilivo
Pull ower to Make all adjusiments Stay focused on ;lelﬂ GE" phI'JIII’.'S = = =
read directions hetore driving the road F‘? ° LJ % %@ e (B
= : &
Pt your phane in Den’t reach for items o
i ” p your eyes Keep your phone Avsid phone calls
Do net Disturt Mode i P T"I on the road oul of reach {even hands-free)
U T e Pull over o Make all adjustments Stay locused on
wwrw. idotmiamidade. com/petitdown Koo o Mo Coolerincs of Stits wWN read directions before driving the road
Leguslatuves (W Put A
7 Likes 2 Comments 4 Shates 4 your phone in Daon’t reach for items
i e, utmizmidads com patitdown IT CAN WAIT “Do nol Disturb Mode™ while driving PUT @
wiw Idetmiamidade. corvputitdown ITCAN WAIT
./D jacksonhealth « Follow 05 B4 Ot 28

2 Retweets 3 L]
Jacksonhealth MO text. MO Call. NOTHING is
N t e xt worth losing a life over. hitpy/bithy2undit =] 2 v
wPutitDown #DantTextandDrive
| ] #DistractedDriving

beth_sherrod Amen, ['m 2 transplant

swrvivor?, THANKS TO A GREAT SURGEQMN, AT

YOUR HOSPITAL, DR, BADUSHI, HE DID

GREAT AND I THANK GOD, EVERYDAY , FOR
™ HIM, DR, BADUSHT, T PRAY FOR YOU

EVERYMITE. MAY GOD BLESS YOU AND YOLUR
FAMILY AND HAVE & BLESSED MNITE AMD LIFE

jacksonhealth @beth_sherrod thank you for
sharing your stony? We are proud 1o have
served you. ¥

itsssmistyyyy = @denvers_journey life worth

is worth losing a life over. commdiig

&

oadn [

66 likes

werw fdatmiamidade_com/putitdawn IT CAN WRIT Login to like or comment
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g Mism-Dade County Govemment
L g - Howes S er20 @

lot's make a pledge to nevar text
otect lives and educate others
about the dangers of lexting and driving. #PulltDown
#nCanwait FDOT South - Miami Area

Suggested Groups See A1

oot = .

NO text. NO call. NOTHING is worth losing a
life over. #PutitDown @MyFDOT_Miami

gsE® miamidademedia @ « Follow

miamidademedia October 21-27 is
Mational Teen Driver Safety Week. Talk to
your teen driver about distracted driving.
Lat them know that texting and driving is
illegal in Flonda. #PutitDown #1tCanWait
#OurCounty

realtormiaminereidafigueroa A lot of Adult
need a traiming too about distracted
driving. | saw many people this morning
texting and no teens, a lot of Adult

johnnyboy357 How about national don't
let your 100 year old grandmother drive
week! More acoident are caused by elderly
pecple not able to properly maneuver a
vehicle fast enough to avoid an accident
than teenager on their phones or anybody
on their phones for that matter.

-

oad N

2,608 likes

Log int
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Appendix H— Other Campaign Coverage (Kendall Regional Medical Center
Facebook and Twitter)

.t Kendall Regional Medical Center
jke This Page - Octaber 1, 2018 - @

]
S U M M E R I s 0 V e r Plesge 10 Not Oive CiStracled 1is falll #pulitaown
|

Turn over a new leaf for FALL
by pledging not to drive distracted.

Take the pledge to
end distracted driving
and help save lives hy
sharing this picture
with the hashtag:

#PutitDown

www. fdotmiamidade com/putitdown DONT TAT N DRY

s Kendall Regional (" rodowe Ve

@kendallRMC

Pledge to not drive distracted this fall!
#putitdown

SUMMER is over.

Turn over a new leaf for FALL
by pledging not to drive distracted.

Take the pledge to
end distracted driving
and help save lives hy
sharing this picture
with the hashtag:

#PutitDown

www_fdotmiamidade_com/putitdown DNT TNT N DRV

T:26 AM - 1 Oct 2018

o 1
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Appendix H— Other Campaign Coverage (Lexus of West Kendall/West
Kendall Toyota Facebook and Twitter)
@=mue L _Jrcep

:ﬂ;ﬁjgocs: :Eﬁ:xad durante las vacaciones Miami. Cuidate. ‘_D i sfrula de Su hora exlra de .
See Translation ~ =
sueiio del Horario de Verano?

NO SE PASE DE LISTO

Ayude a lodos a |legar a sus destinos de forma segura
durante las i No envie jes de lexto

£SABIA?

Que, en un
momento dado
durante el dia,
més de 800,000
conductores usan
teléfonos méviles
de mano.

mientras conduce.

Para més informacién visite: National Conference of State
Legislatures (NCSL) y ww.{dotmiamidade.com/putitdown

SUELTE EL CELULAR
www fdotmiamidade comiputitdown pretinyapret
- . Lexus of West Kendall (" rotow ) ~
- @LexusWestKendal A A
fleo Lexus of West Kendall ( Follow N
£ oni AN st Kand / . .
DLexusiWestKendal 4 Out of those 800,000+ drivers, there will be

an accident due to distracted driving. Don't
be a part of the statistic, do something to
change it. #PutitDown

Drive safe this Halloween Miami. #PutitDown

Enjoying your extra hour of sleep
from Daylight Saving Time?

L]
Don’t text DID YOU KNOW?
and ﬂ , -l Alanvgwen_

. S~ moment during
'Q‘ daylight hours
Be sale this Halloween and ! 800,000+ drivers
walc: ;?Iletn::-::i;eaters are using hand-
¥ y held cell phones
Rt
R IE' Horaein o e Kol oalrwec of S D&WN
m N v fdotmiamidade.com/putitdown IT AN WAIT
wowrw fdotmiamidade.com/putitdown IT CAN WIRIT
10:02 AM - 9 Nov 2018
10:02 AM - 30 Oct 2018 ~ = ©
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Appendix H— Other Campaign Coverage (Miami-Dade County Public Schools
Facebook and Twitter)

ieLike A Share  # Supgest Edits =
Miami Dade Schools & i Foll b’
3 Hhares @MDCPS i L

I| @ Miami-Dade County Public Schools shared Miami Palice #PUtitDOW", lt can Waltl @MyFDoT—MIamI
/

Department's post
November 13, 2012 - @

NG text NG Call NOTHING is worth losing a iife over, bit y/2ndPDux Enjoyinu your extra hour of SIEep
WEutitDown @kamiPD ' D I hl S - .I. 2
Miami-Dade County [ Iom Daylg sy TR
Public Schools & NO text
Emiamischools
NO I I DID YOU KNOW?
Home ca At any given
Posts NDTHI No moment during
daylight hours
oS is worth losing a life ov=e IT CAN WAIT 800,000+ drivers
Photos - ll-0-t#*"-—- = . -.g""': o are using hand-
== SwsGer EEmt S s Pl WG
About -m oa 2599 B~90:90 UIIREO00 held cell phones
"O~0.i1HO B 90 com@O-0080a0
Twitter Of JOG0Q0e e sy
| —
Instagram PUT@
LS eparment Infarmation fram the Nationa! Conference of State wwn
- Legistatures (NCSL)
Community s A T e woww fdotmiamidade. com/putitdewn 1T CAN WAIT
chick your phone can b he dfiorence between fife and death
Info and Ads

2:27 PM - 5 Nov 2018

oY Liks [J Comment

tike @@

(Miami-Dade Expressway Facebook and Twitter)

o Mlaml Dade Xpressway

{7 oo 'j v
GMDXway N s
Take the pledge. #putitdown Ll ’_"“" & s”“""‘“_‘“ _
@MyFDOT_Miami D Like O Comment A Share

mx. Michelie Craven and Kike Coelo like this.

SAFE. CONVENIENT, RELIABLE. .

SET AN EXAMPLE FOR YOUNG PASSENGERS IN YOUR VEHICLE yie T MIami-Dade EXBressway AUty snared Hilami Foice

The Miami-Dade

Teens whose pare nts Expressway N text N;Call NIOT;HN‘;EUDNH losing a ife over. bit ly/2ndPDux

- #PutitDown FOOT South - Miami Area
Autharity

drive distracted are
ome NO text.

2 T0 4 TIMES - NO call. P‘”@

MORE LIKELY NOTHINED Toovi

Vo is worth losing a lie ov=®

z < - H-—O-Mr*—-m- === ofn GO B § e
to also drive distracted Poe e A T
Community PEPEDSUDEOTE 90 comBPO— O-U-ht
fAg FOG0QQ08

P ’_] Infe and Ads

lpfarmation fram University of Michigan Trangpor :u,? > Miami Palica Drl"‘ tment

Rasaareh ineiurs and Toyota Moor Sales LSA %\WN 5@

wama st Bmitady;com/ FU“ Hown n'T -rl" u n“ kes 10 check your phone can be the difference between lfe anc death
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Appendix H— Other Campaign Coverage (FDOT District Six Facebook and Twitter)

2 1 Miami-Diade Ypressu
. "‘.J F kA
Foof FDCIT District 6 | FDO ami - Nov 14 e R ey rae .
w @MyFDOT_Mia Co"'u"'uumt}- Traffic Safaty Tean' cnnductlng a multi-agency w #ButltDe
educationalfenforcement operation with & Norit vWillage Police and
@MNorthMiamiPD at North Bay Village. #putitdown #dnwesafe

NO text.
NO call.
NOTHING

is worth losing a life over.

T
DE&WN

IT CAN WRIT

FooT FDOT District 6 @ DOT_Miami « Nowv 28 ~ oot FDC_"_-?M,'MG';'r.;"'\l_l:.:l':" SIS -
w @My FDOT_Miami and amiDadePD promoting the #putitdown campaign 8 W !
@ Alert TodayFL bike/, pedr:s_rlar. safety at @5tThomasl) annual Safety Fair Event.

&

Vw gnmrnum )usr Do rrmfam

of drivers percaive
talking on a hand-held
phone while driving as
distracting.

L)

P\JT Efl 50% of drivers say they do it.
Imformation from State Farm bufral Awomobile Insurance Company

vrerw. fdotmiamidade. com/putitdown
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Appendix H — Other Campaign Coverage (Miami-Dade TPO Facebook)

weLike o Share .-

=5 - — ——wETTWEY

T P @ o Like () Comment

Carmen Viavends lkes s

B ion Planning © shared
hiiami Area's phoio
Miami-Dade @
Transportation
Planning o
O izati
o SUMMER is over.
o Turn over a new leaf for FALL
E by pledging not to drive distracted.
Photos
Videas Take the pledge to
Fosts. end distracted driving
5 and help save lives by
sharing this picture
Ao with the hashtag:
Community
Info and Ads i —
T|
#PutitDown Rge
DEWN
v Idotmisrmidade.computtdown DNT TNT M DRV
FDOT South - Msami Area
September 26, 2015 - @
#DnveSafe
(NOYS Facebook and Twitter)
il Like  + Creaie Fundraiser 4 Share i ”?‘:5 = C T ~:] .
1 Share o

N @YS #PutltDown when you are on the road. No
hationsl Organistions for bl cuth Sutety

pioys Natonal Crganizations for Youtn Safety - NOYS message is worth losing a life over.
- Octaber 31, 2018 - O

Be safe this Halloween and #PutiDown
hitps bit l/2ACISd

3’“,1“& @@m DRIVING DOWN NO tBXt-
Sz FATALITIES NO call.

Home

o Like () Commeni
About
Felicia Memivealher Knowes Bes thig
Fundraisers

is worth losing a life over.

DEWN

wrw fdotmiamidade.com/putitdown IT CAN WAIT
E:35 AM - 22 Aug 2018

TRetwests 2lkes o= @ T @M D
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Appendix H - Other Campaign Coverage (Town of Medley Police Department Twitter)

Follow

W o
FATALITIES

DNTTATNDRW  rerome-o

. Medley Police
MedleyBolice

Have You Driven While Distracted?

Eight unsafe behaviors fo avoid

Wy Ex
o &8
. ISHIJI]"IHG. : EATING AND MONITORING

TEXTING
Aczrting b s DRINKING PASSENGERS
. Jt S ing s of COMEE 8 e

2%%

DROWSINESS
tsmaral Siceg Funganen

Medley Police

> R

As you begin your week, remember it can
wait. Arrive Alive #putitdown

Follow ] v

text.
call.
*THING

iz worth lozing a life ower.

.04 AM - 24 Sep 2018 from Medley, FL
srwees ke AP BE S POOET

O 1

(Town of Miami Lakes Twitter)

NO text.
NO call.
NOTHING

is worth losing a life over.

R
D&WN

www.fdotmiamidade.com/putitdown IT CAN WAIT

o Like 4 Share Send Message | -

\ f oY Like (0 comment
) ‘ Cyndi Alejo, Luis Collazo and 2 athers ike this.
YN

Town of Miami
Lakes- Municipal

Government
-]
NO text. NO call. NOTHING
Home is worth losing a life over.
About
Videos PU‘T 5]
DN

Posts 11 200 Wl
Evact oY Like ) Comment
Photos

Cocl Gavi, Fausling Mino, Mans Sutera and T others ke this. Mozl Relevant »
Commanity

2 Shares
Info and Ads
eNewslatier Signup . Mody De Lucca oL L LY



@ UMPolice ( y
Follow |
MY SUMPolice

2018 DISTRACTED DRIVING AWARENESS CAMPAIGN

SUMMARY REPORT

Appendix H— Other Campaign Coverage (UM Police Department Twitter)

Distracted driving and walking are the cause

of preventable accidents/death. Stay mindful,
alert, pay attention and #putitdown.

Contact UMPD for more information at 305-

284-1105.

THREE TYPES OF DISTRACTION AND HOW TO AVOID THEM

Q0O

Visual Manual Cognitive

POl HE» &5HEO

Keep yoir eyes Keap your phane Rvoid phone calls
an the road oul of reach (even hands-free)

Pull over to
read directions

Make all adjustments Stay flacused on
befare driving the road

Rt
D&WN

Don't reach for items
while driving

Put your phone in
“Do nol Dishirh Made”

wnw fdotmiamidade. com/putitdown ITCAN WAIT
12:55 PM - 12 Sep 2018
v s QOQOE B

Village of Key
Biscayne
Government

@\VillageofieyBiscayneGo 37
Site

e

Home
About
Photos
Videos
Poats
Community

Info and Ads

Carlos Sarmiento 4
* Dpaimueepics ( Follew
-

@MyFDOT_Miami and @UMPolice bring
safety annual @univmiami Safety Mobility
Fair. Thank you to all contributing partners
@MiamiDadePD @MiamiPD
CoralGablesPD @PinecrestPolice
@FloridaLEL @FHPPIOJSanchez
miamidadetpo @iWalkSafe @iBikeSafe

(Village of Key Biscayne Facebook and Twitter)

i Like g Share

o Village of Key Biscayne Government added 2 new phatos
Septemoer 70, 7018 - @
Key Biszayne Palice Urge Everyane to Put it Down and Fight Distracted
Driving

fitp .govindex php? 10 =%
Citagery%24sBprid=1030

ng Evenls

DRIVING DOWz===

oY Like 3 comment

Katian Jemencz, Jeanns Lily Regan, Astrid Gatihald and 5 athers lke this

1 Share

VillageofKeyBiscayne

{
@WvillKeydiscayne

@dorisaveslives @pinecrestbakery and more!

R
DRWAN

IT CAN WAIT

Follow | VS

Key Biscayne Police Urge Everyone to Put It
Down and Fight Distracted Driving
keybiscayne.fl.gov/index.php?src=...

uT
) FATALITIES

INTTRTHORY P

Teens whose parenis drive distracied are
21 4 Himes as likely 1o 2lso drive disiracied

72

Lipe: TP L3S

DRIVING DOWN

%

TAKE THE NO-TEXTING PLEDGE




	2.0 CAMPAIGN GOALS

